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The Healthcare Convention & Exhibitors Association (HCEA) invites you to celebrate our 80th Anniversary with us by 
taking part in the 2010 Annual Meeting, June 26-29, at the Ernest Morial New Orleans Convention Center in New 
Orleans, LA.  
 
The meeting is essential for healthcare exhibition and convention professionals because it offers industry-specific 
educational programs, panel discussions on current issues and industry networking opportunities.  Participants will 
include exhibit managers, convention planners, marketing professionals, association and congress organizers and 
others who inform and market through healthcare exhibits and conventions. 
 
An integral component of the Annual Meeting is the HCEA Exhibition.  This year approximately 160 booths will be 
available for organizations that supply products and services to healthcare exhibitors and healthcare convention 
planners.  This is a once-a-year opportunity to display products and services of importance to healthcare exhibitors and 
other healthcare marketing attendees.  The HCEA Annual Meeting has proven to be profitable to both exhibitors and 
attendees alike.  Don't forget...exhibiting is the most effective marketing tool in the healthcare industry. 
 
Because of the importance and educational value of the exhibits, all exhibit hours are unopposed by other meeting 
activities.  To actively encourage exhibit participation, we will have a brand new wine and cheese reception in the exhibit 
hall, refreshments situated in a few areas of the hall for all exhibit hall sessions, a Cyber Café providing attendees web 
access and a Traffic Builder that awards participation. 
                          
This prospectus contains important details that you need to know to make your participation in the 2010 HCEA Annual 
Meeting Exhibition a success.   
 
HCEA values the educational contribution made by each exhibiting company and is confident your organization will help 
our attendees as they discuss Big Challenges and Big Opportunities in the Big Easy. 
 

HCEA is unique because it brings together three key healthcare industry groups to 
work on behalf of the healthcare convention and exhibition industry.  The opportunity 
for interaction among healthcare associations, exhibitors and industry suppliers 
provided by HCEA is critical to the success of all three groups.  
 
HCEA is the only association solely dedicated to improving the effectiveness of all 
conventions, meetings and exhibitions for the healthcare industry.  Regular Members 
are organizations that exhibit at healthcare conventions and exhibitions.  HCEA 
membership also includes healthcare associations and organizations that provide 
products and services to the healthcare convention and exhibition industry.  

 

Nearly 700 member organizations recognize the importance of the Healthcare 
Convention & Exhibitors Association to their exhibit education and marketing 
efforts. 
 
 

INDUSTRY 

SUPPLIERS 

HEALTHCARE EXHIBITORS 

ABOUT HCEA  

HEALTHCARE 

ASSOCIATIONS 
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EXHIBIT HOURS 
Sunday, June 27:  10:00 AM – 12:30 PM (Grand Opening); 4:45 – 6:30 PM (Wine and Cheese Reception) 

Monday, June 28: 10:15 AM – 12:30 PM; 3:00 – 5:00 PM 
 

Refreshments will be served during all exhibit hours.  
Note:  All exhibit hours are unopposed. 
 

FEES 
BOOTH PACKAGES:   

 Package A: $1,645-- 10x10 Standard 
Package (includes one full registration) 

   

 Package B: $2,290-- 10x10 Upgraded 
Package (includes two full registrations) 
  

 Package C: $3,290-- 10x20 Standard 
Package      (includes two full 
registrations) 

 Package D: $4,580-- 10x20 Upgraded 
Package (includes four full registrations) 
      

 Package E: $10,200—20x20 Island 
Package 

(includes four full registrations) 

 
You must register all representatives who will be included in your Booth Package. This is how your 
representatives will receive name badges and event tickets. Register your representatives at www.hcea.org by 
clicking on Exhibitor Registration.  

 

ADDITIONAL REGISTRATIONS 
SUPPORTING MEMBER REGISTRATION FEE (additional registrations above the package): 
$1,045 by April 26; $1,145 by May 26; $1,245 after May 26, 2010 
 
Please note: You may only register two (2) representatives over and above those representatives included in your 
exhibit booth package (and sponsorship package, if applicable). 
 
If you are interested in registering more than two (2) additional representatives, you must recruit to the Annual Meeting 
one attendee from either the Regular or Associate member category for each additional representative that you would 
like to register. 
 

MEMBERSHIP 
Due to space limitations, an organization must be a current HCEA member to exhibit. The cost for HCEA Supporting 
Membership is $695 (plus a $200 initiation fee for all new members). HCEA Membership Application: 
https://fs3.formsite.com/hcea/form927031841/secure_index.html 
 
 

http://www.hcea.org/
https://fs3.formsite.com/hcea/form927031841/secure_index.html
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DATES TO REMEMBER 
March 18   Booth selections begin  

(Only for those whose deposit has been received and membership dues and other 
outstanding obligations to HCEA have been paid) 

April 6  Cancellation clause takes effect (See General Information Section of prospectus) 
April  Exhibitor Service Kits sent  
April 13  Balance of booth payment due 
April 26 Last day for Super Saver Registration Discount 
May 18 All Certificates of Insurance due 
May 18 Last day for exhibitors using independent installation and dismantling contractor(s) to 

notify HCEA 
May 18 Last day for submission of scheduling of activities 
May 18 Last day for submission of giveaways and requests for room drops 
May 18 Last day for submission of promotional/flyer copy 
May 18 Last day for submission of island booth plans 
May 18 Last day to order booth wine for the Wine and Cheese Reception 
May 20 Booth equipment and furniture order deadline (discount expires) 
May 26 Last day for Early Registration Discount  
June 4 Last day for hotel room reservations 

(After this date, HCEA room block is released for general sale) 
June 8 Advance warehouse freight deadline (discount expires) 
June 25 Exhibitor Setup –  9:00 AM – 6:00 PM 
June 26 Exhibitor Registration – 8:00 AM – 6:00 PM 
  Exhibitor Setup- 8:00 AM – 6:00 PM 
June 27 Exhibitor final touch-up – 8:00 – 9:30 AM 
June 27 Exhibit hours – 10:00 AM – 12:30 PM & 4:45 PM – 6:30 PM 
June 28 Exhibit hours – 10:15 AM – 12:30 PM & 3:00 PM – 4:30 PM  
June 28 Exhibit dismantling – 4:45 PM – 9:00 PM 
June 29 Exhibit dismantling – 10:00 AM – 10:00 PM 
 
The New Orleans Convention Center and the New Orleans Marriott Hotel, public accommodations as defined by Title III, Section 
301 (7) of the "Americans With Disabilities Act," each confirms that it is in compliance with the requirements of this Act and will hold 
HCEA harmless from any action that may be brought due to a violation of same. 
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CONTACTS 
ASSOCIATION 
Healthcare Convention & Exhibitors Association 
1100 Johnson Ferry Road, Suite 300  
Atlanta, Georgia 30342 
Phone: (404) 252-3663; Fax: (404) 252-0774 
Web site: www.hcea.org 
Meetings Manager:  Abby Freeman, CMP  

        E-mail: afreeman@kellencompany.com 
Sponsorship: Jackie Beaulieu 

           E-mail: jbeaulieu@kellencompany.com 
 
OFFICIAL SERVICE CONTRACTOR 
Freeman Companies 
Contact:  Mary Frances Hinson 
841 Joseph E. Lowery Blvd., NW, Atlanta, GA 30318 
Phone: (404) 253-6439; Fax: (404) 253-6401 
Email: maryfrances.hinson@freemanco.com 
Web site: www.freemanco.com 
 
CONVENTION CENTER 
Ernest Morial New Orleans Convention Center (MCC)  
Contact: Mae Johnson 
900 Convention Center Boulevard, New Orleans, LA 70130 
Phone: (504) 582-3000 
Email: mjohnson@mccno.com 
Web site: www.mccno.com 
 
HEADQUARTERS HOTEL 
New Orleans Marriott 
Contact: Lauren Miller 
555 Canal Street, New Orleans, LA 70130 
Phone: (504) 553-5567; Fax: (504) 581-5749 
Email: lauren.miller@marriott.com 
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FACILITY 
     The Exhibition will be in Hall J of the Ernest Morial New Orleans Convention Center (MCC). 
    General Sessions will be held in Hall I2.  Educational sessions will be held in meeting rooms on the Upper Level.  
HCEA provides directional signs and guides to assist in the location of activities. 

 

EXHIBIT SPACES 
     The Exhibit Hall is planned to be divided into approximately 158 booth spaces, all of which are 10' x 10'.  A limited 
number of 20’ x 20’ island booths will be available (included in the 158 booth spaces). Otherwise, a maximum of two in-
line booth spaces will be allowed per exhibitor. Numbered hanging aisle signs will assist in locating booths.   
     HCEA furnishes each exhibitor, at no charge, with the following as part of their exhibit fee: 

 Standard pipe and drape setup including a back curtain and side rails.  Standard drape will be blue. Carpet is 
not provided but exhibitors are expected to have a form of approved floor covering. 

 A two-line identification sign with firm name, city and state. 
 

ELIGIBILITY TO EXHIBIT 
     Due to space limitations (155 total booth spaces), only HCEA members whose membership dues and 
outstanding obligations to HCEA have been paid are eligible to exhibit.  Supporting Membership in HCEA is $695 
(plus a $200 initiation fee for new exhibitors).   
     Separate entities of an exhibiting organization (e.g., branches, divisions, business units) may also exhibit provided: 

1) their booth space is located apart from that of the primary organization; 
2) each holds a separate, paid membership in HCEA; 
3) each operates under a different corporate name; and  
4) an otherwise distinct and separate identity is maintained. 

 

BOOTH FEES 
$1,645—Package A: 10x10 Standard Package  

(includes one full registration) 
$2,290—Package B: 10x10 Upgraded Package  

(includes two full registrations) 
$3,290—Package C: 10x20 Standard Package  

(includes two full registrations) 
$4,580—Package D: 10x20 Upgraded Package  

(includes four full registrations) 
$10,200—Package E: 20x20 Island Package  

(includes four full registrations) 
 

 

DEPOSITS & PAYMENTS 
     A credit card deposit of 25 percent of the total cost of the booth space MUST accompany the application.  Full 
payment must be made by April 13, 2010, or the deposit and assigned booth space will be forfeited.  For those who 
apply after April 13, 2010, full payment must accompany all applications. 
     Important: In addition to the deposit, all outstanding financial obligations to HCEA including 2010 HCEA dues must be 
paid before the application will be processed and space selection will be offered.   
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ASSIGNMENT OF SPACE 
     Contracts will not be considered officially received by HCEA Headquarters until 10 business days after this 
Prospectus is sent out by HCEA.   
     Booth assignments will be made beginning March 18, on the basis of:   

1) one point for each year a company has previously exhibited at the Annual Meeting;  
2) one additional point for each 10’x10’ exhibit space at previous Annual Meetings, up to two points; and  
3) one point for each 10’x10’ booth space requested this year; up to two points.  

     For exhibitors having identical point totals, the date of receipt of the deposit for exhibit space will be a determining 
factor.  
    Exhibitors that have merged with, been purchased by or have purchased another company will receive the number of 
points accumulated by the company that is higher.   
     Only one company may be represented per space assignment.  Subletting of exhibit space is not permitted.   
 

ACCEPTANCE OF SPACE 
     Retention of the deposit is contingent upon the exhibitor’s acceptance of space assignment.  The deposit will be 
returned if withdrawal is chosen at that time (e.g., within 8 business days of notification).  
 

CANCELLATIONS  
     If an exhibitor cancels space on or before April 6, 2010, HCEA will refund the full amount paid, less a 25 percent 
administrative fee.   
     If the exhibitor cancels space after April 6, 2010, and the space is not resold or the Exhibit Hall is not sold out, the 
exhibitor will be responsible for 100 percent of the total contract obligation.   
     In the event the canceled space(s) are resold and the entire Exhibit Hall is sold out, HCEA will refund the canceled 
exhibitor’s booth payment, less a 25 percent administrative fee.  
 

EMERGENCY 
     In the event that the Exhibition is canceled, postponed or relocated on account of fire, flood, riot, earthquake, civil 
commotion, strike, lockout, labor disturbances, explosions, sabotage, accident, terrorism, war, nuclear reaction, nuclear 
radiation, radioactive contamination, acts of God or other causes or casualties beyond the control of HCEA, the exhibitor 
waives any and all damages and claims for damages and agrees that the sole liability of HCEA shall be to return to each 
exhibitor the exhibitor’s booth fees. 
 

EXHIBIT SETUP HOURS 
Friday, June 25, 2010 
     9:00 AM – 6:00 PM  
Saturday, June 26, 2010 

8:00 AM – 6:00 PM 
Setup of non-portable exhibits must be ready for EAC review by 8:00 AM on Sunday, June 27.  

Sunday, June 27, 2010 
8:00 AM – 9:30 AM 
A final touch-up of all exhibits will be allowed. 
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PORTABLE EXHIBIT SETUP 
     Setup of portable exhibits (pop-ups and tabletops) will be allowed on any day beginning Friday, up to and including 
Sunday morning.   
     Exhibitors planning to set up a portable exhibit on Sunday morning MUST notify the HCEA Meetings Manager in 
writing in advance of the meeting or their space will be considered unoccupied at the time of the EAC committee review 
on Sunday, June 27 at 8:00 AM.   
 

FAILURE TO OCCUPY SPACE 
     Any space not occupied by 6:00 PM, Saturday, June 26 (with the exception of portable exhibits where Sunday setup 
has been requested in writing) will be forfeited by the exhibitor.  This space may be reassigned or used by HCEA without 
refund.  Exhibitors who anticipate delayed occupancy must receive prior approval by HCEA. 

 

EXHIBITOR REGISTRATION HOURS  
     Exhibitor registration can be found at the HCEA registration area located immediately outside the Exhibit Hall. 

Friday, June 25 
12:00 PM – 5:00 PM 
Saturday, June 26 
8:00 AM – 6:00 PM 

     Exhibitors may also register as part of general registration on Sunday, Monday and Tuesday.   
 

FOOD & REFRESHMENT SERVICE AREAS  
     Several areas for refreshment breaks will be set aside in the hall and will be used during all sessions. There will also 
be a wine and cheese reception in the exhibit hall on Sunday, June 27 from 4:45 – 6:30 PM. 

 

EXHIBIT HOURS 
Sunday, June 27:    

10:00 AM – 12:30 PM  
4:45 PM – 6:30 PM 

Monday, June 28:    
10:15 AM – 12:30 PM  
 3:00 PM – 5:00 PM 

      
Refreshments will be served during all exhibit hours. Note:  All exhibit hours are unopposed. 
 

DISMANTLING 
     Exhibits are to be staffed until completion of the exhibit hours.  No displays may be dismantled, or packing started, 
before 4:30 PM on Monday, June 28.  Each exhibitor will be responsible for ensuring that all materials are removed from 
the Exhibit area by 10:00 PM on Tuesday, June 29. Note that there will be no dismantling on Tuesday, June 29 
prior to 10:00 AM. 
     Exhibitors who dismantle early will be subject to a one-year suspension of exhibit privilege, reflecting the 
serious nature of this violation. 
     No contract labor personnel (whether official or independent) will be allowed on the exhibit floor prior to 4:30 PM on 
Monday, June 27, unless authorized by HCEA staff.  Failure to comply may result in the loss of Exhibit Hall labor 
privileges at future meetings. 
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HHHCCCEEEAAA   EEExxxhhhiiibbbiiitttooorrrsss   AAAdddvvviiisssooorrryyy   CCCooouuunnnccciiilll   
Mike Bates, Gallo, HCEA Annual Meeting EAC Chair 

Patrick McIvor, Simms & McIvor, HCEA Annual Meeting EAC Vice Chair 
 

Abby Freeman, CMP, HCEA 
Brian Gozdan, Lynch Exhibits 

Nancy Hoppe, CME-H, President, HCEA Board of Directors 
Barbara Kay, Ascend Media 

Karen Kingston, CMP, CME-H, B. Braun Medical 
LaVay Sheldon, HCEA 

Larry Weaver, Ark Media, Inc. 

 
 

 

PRE-CONVENTION EXHIBITOR UPDATE INFORMATION  
     Exhibitors are required to review the Pre-Convention Exhibitor Update information that will be available online in April.  
You will receive important information that is essential to your success in the exhibition.  You also will receive tips on 
exhibiting from leading exhibit professionals.  This is information for exhibitors, by exhibitors, designed to produce exhibit 
success. By signing your exhibit space application, you are agreeing to review this online Exhibitor Update information. 
 
 

ENDORSEMENT  
     HCEA’s acceptance of an 
exhibiting organization does not 
constitute an endorsement of that 
organization's products or services.  
HCEA reserves the right to accept or 
reject a potential exhibitor based on 
its assessment of whether that 
organization’s products or services 
are relevant to HCEA members. 
 
 

HOUSING 
     Headquarters hotel for the 2010 HCEA Annual Meeting is the New Orleans Marriott Hotel. Single/double rate for the 
hotel is $179.  Please call the hotel at (800) MARRIOTT to make a reservation. Online reservations at the Marriott can 
be made at 
http://www.marriott.com/hotels/travel/msyla?groupCode=HCCHCCA&app=resvlink&fromDate=6/24/10&toDate=6/30/10 
 
 

REGISTRATION FEES 
     Your booth package includes a certain number of complimentary registrations, based on the selected package. You 
must register all of the representatives that will be attending as part of this package. This is how they will receive their 
badges. Representatives can register at www.hcea.org.  
 
For additional registrations, the full supporting member registration fee is $1,045, if paid by the ―Super Saver‖ date of 
April 26, or $1,145 if paid by the ―Early Registration‖ date of May 26.  After May 26, the fee is $1,245.  A full registration 
includes all meals and social functions described in the program, except optional events.  Registration is available on the 
HCEA website at www.hcea.org.  
 
You may only register two (2) representatives over and above those representatives included in your exhibit booth 
package (and sponsorship package, if applicable). 
 
If you are interested in registering more than two (2) additional representatives, you must recruit to the Annual Meeting 
one attendee from either the Regular or Associate member category for each additional representative that you would 
like to register. 
 
 
 

http://www.marriott.com/hotels/travel/msyla?groupCode=HCCHCCA&app=resvlink&fromDate=6/24/10&toDate=6/30/10
http://www.hcea.org/
http://www.hcea.org/
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WORK BADGES  
     Exhibitors and contracted labor may obtain ―work badges‖ beginning at 9:00 AM on Friday, June 25, and whenever 
the hall is open for setup.  Work badges or registration badges are required for all personnel working in the Exhibit Hall. 
Work badges expire when the Exhibit hall opens on Sunday, June 27. 
     Please note that no one under the age of 18 will be allowed in the exhibit 
hall. 
 

ADMISSION 
     HCEA shall have sole control over all admission policies at all times.  All 
persons visiting the Exhibition area as well as staffing the booths MUST 
REGISTER AND WEAR THE ANNUAL MEETING NAME BADGE.  Children 
under 18 will not be allowed in the exhibit hall or at the social and networking 
events. 
     HCEA has a strict policy against solicitation of attendees or 
exhibitors in the exhibition by representatives of organizations who are 
not exhibiting at the HCEA Annual Meeting and discourages exhibitors 
from òescortingó their clients as they visit other exhibits.   

 

GUEST PASSES 
     To maintain the professional and educational value of the exhibition and 
ensure focus on the exhibits, HCEA limits access to registered attendees. 
     Guest passes may be considered in unusual circumstances on a case-by-
case basis and must be arranged for in advance of the meeting.  For 
information contact Abby Freeman at HCEA Headquarters, 404-252-3663. 
 

AFTER HOURS ADMISSION TO EXHIBIT HALL 
     Exhibitors wearing badges may enter the Exhibit Hall one hour prior to the 
opening of the exhibition and may remain in the hall ½ hour after the close of 
the session.  Selling in the booth outside of exhibit hours is not permitted.  If 
other access is necessary, the Meetings Manager must grant prior 
permission. 

 

EXHIBITOR REPRESENTATIVES 
     Exhibits must be staffed at all times during exhibit hours.  All 
representatives must be registered to participate, and each exhibiting 
company will provide HCEA with the name(s) of individual(s) as its duly 
authorized representative(s).   
     Please provide HCEA with the name of the Primary Contact.  If a different 
person is serving as a logistical contact, please provide that information also. 
     HCEA will also allow registration of ―Booth Workers‖ to work in your booth 
for a discounted registration fee. Booth workers are defined as 
representatives who will work in your booth but will not be selling directly to 
meeting attendees (i.e.: massage therapist, engraver, etc.). Please see Booth 
Worker Registration Form. 

ATTENDEE PROFILE 
     The HCEA Annual Meeting attracts 
decision-makers involved in healthcare 
exhibiting—exhibit managers, 
convention managers and other sales 
and marketing professionals involved 
in healthcare convention education and 
marketing. 
     Total attendance at the 2009 HCEA 
Annual Meeting in Tampa was 722.  Of 
these,  

 19% were Regular Members 
(representatives of healthcare 
exhibiting organizations) and 
prospects;  

 6% Associate Members 
(healthcare associations) and 
prospects;  

 69% Supporting Members 
(suppliers of goods and services); 
and  

 5% speakers, media and guests. 
 
     Of the 290 organizations with 
representatives registered for the 
Annual Meeting,  

 24% were manufacturers or 
distributors of products or services 
exhibited at healthcare 
conventions (Regular Members);  

 65% were suppliers to the 
industry (Supporting Members); 
and  

 11% were associations or meeting 
organizers (Associate Members). 

 
     Note:  A bonus of exhibiting at 
HCEA is the number of Supporting 
Members and exhibiting companies 
that purchase from other exhibitors.  A 
survey of HCEA Supporting Members 
(including exhibitors) indicated that 
16% made or were planning to make 
purchasing decisions based on 

information from the Exhibit Hall.   
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PROMOTION 
     HCEA will promote the exhibition and its value as an educational and commercial opportunity through vehicles such 
as mailings, HCEA Edge e-newsletter, the HCEA website at www.hcea.org, participation in industry events, social media 
avenues, etc.  Exhibitors are urged to supplement HCEA’s promotion with their own pre- and post-promotion.  Pre- and 
post-registration lists of attendees (including addresses) are available upon request for a nominal fee.  See Lists for 
Exhibitor Promotions for more information. 

 

BOOTH DESCRIPTION 
     The space application provides room for a 50-word description of your exhibit.  This description may be used by 
HCEA for promotional purposes in the Annual Meeting Program distributed at the meeting, the HCEA website, media 
releases, etc.   
     The booth description is important as it describes what attendees might learn when they visit your booth and thus 
may increase your traffic.  The description should be a brief and factual description of the products or services you will 
exhibit. 
     Descriptions longer than 50 words will be edited at the discretion of HCEA without final approval by the exhibitor.  
This description is to be completed at the time the online space application is submitted.  Please make sure that all 
information is complete and accurate.   
 

PRODUCT/SERVICE CATEGORIES 
     HCEA provides attendees with a list of exhibitors' product/service categories with booth numbers that make it easy to 
locate your exhibit.  Please indicate all categories that are applicable for your organization on the space application.  

 

CONTACT NAMES 
     The exhibit promotion materials created by HCEA assist your potential customers in contacting you.  Provide the 
appropriate contact names on the space application including a primary contact for exhibit-related information, such as 
the service kits and exhibitor updates. 
 

RESPONSIBILITY FOR INFORMATION 
     It is the responsibility of the exhibitor to provide HCEA with legible, accurate information including contact names, 
addresses, phone, fax, e-mail, website, booth description and product categories.   
     If information is not provided on the space application, it may be omitted from HCEA-produced materials. 
 

TRAFFIC BUILDING ACTIVITY 
     Exhibit Hall traffic will be encouraged this year by a raffle program.  All Regular and Associate member attendees will 
receive four color-coded raffle tickets; one for each exhibit session. To participate, they will drop their tickets in a ticket 
tumbler at each session to be eligible for the prize drawing. The ticket tumbler will be placed in a different location for 
each exhibit session. 
     The raffle prizes are made available through sponsorships and will be awarded by drawings in the exhibit hall. The 
prizes will be full registrations to the 2011 HCEA Healthcare Convention Marketing Summit. A certain amount of money 
for each ticket dropped in the tumbler will also be donated to New Orleans-based charities. The prizes and the charity 
component will be marketed to the attendees. 
     If your organization would like to sponsor a prize, please contact Jackie Beaulieu (404-252-3663) or Kelly McCann 
(609-918-9595). 
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GIVING BACK 
     As mentioned on the previous page, donations will be made to local, New Orleans charities through the traffic-
building raffle in the exhibit hall. The theme of giving back will be repeated throughout the meeting, and HCEA 
encourages all exhibitors to carry the idea of giving back through their own exhibit and promotional activities. 

 

HCEA'S 80TH ANNIVERSARY 
     This year, HCEA celebrates its 80th anniversary (1930-2010).  Throughout 
the year, and at the Annual Meeting, HCEA will be commemorating this through 
member communications, new member benefits and services, etc.  Exhibitors 
at the 2010 HCEA Annual Meeting who would like to incorporate HCEA's 80th 
anniversary into their own exhibit promotional activities as well are encouraged 
to do so.  Electronic copies of the logo can be obtained from HCEA 
Headquarters (See Use of HCEA Logos).   

 
WINE AND CHEESE RECEPTION 
     HCEA will host a wine and cheese reception in the exhibit hall on Sunday, 
June 27 from 4:45 PM – 6:30 PM. Wine and cheese will be served from the 
lounge areas and food and beverage areas within the exhibit hall. Exhibitors 
may purchase wine to serve from their booth through HCEA staff ONLY and 
must be ordered by May 18, 2010. The fee for this wine is $250, which includes 
four bottles of wine. (Please see the Wine and Cheese Reception Form.) 

 
CYBER CAFÉ 
     Attendees are encouraged to stay in the Exhibit Hall by the placement of a 
Cyber Cafe located in the back of the hall. 
 

PERSONALIZED ELECTRONIC EDUCATION CENTER (PEEC) 
     Continued this year in the exhibit hall is the Personalized Electronic Education Center (PEEC). PEEC will be a set of 
computers located in the back of the exhibit hall, offering attendees electronic access to all available session handouts 
and other relevant information.  
 

LEAD RETRIEVAL 
     HCEA provides exhibitors with the opportunity to gather on-site information on each attendee by means of a lead 
retrieval system.  Complete information will be provided in the Exhibitor Service Kit. 

 

PRESHOW MAILERS AND OTHER PROMOTIONS APPROVAL 
     All promotions must be submitted for approval along with the list request. The deadline for approval requests is May 
26, 2010. Please see the Pre-show Mailer Approval Form. Lists will not be sent until the promotion is approved. 
     HCEA does not allow drawings or raffles of any kind by exhibiting companies.  Please note that this 
prohibition includes raffles conducted on-site for prizes to be given away later, raffles conducted on computers 
in the booth, games or contests in which only certain attendees can win and any other promotion that 
constitutes a raffle or drawing.   
     Exhibitors found violating this rule will be required to discontinue the raffle immediately or face enforcement 
action as described in "Enforcement of Rules and Regulations." 

 

A Post-2009 Annual Meeting 
survey of Regular Members 
(healthcare exhibitors) revealed: 
 

 58% reported visiting 
more than 10 booths, 
and 37% visited more 
than 20 booths; 

 73% were looking for 
new products/ 
services; 

 87% have a role in the 
decision-making process; 

 22% plan to make a 
purchasing decision or 
issued an RFP based on 
information from the 
exhibition; and 

 17% were attending their 
first HCEA Annual 
Meeting. 
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LISTS FOR EXHIBITOR PROMOTIONS 
     Advance promotions (e.g., direct mail, phone calls) by exhibitors to attendees are a proven way to increase booth 
traffic and to gain exposure for products and services. Exhibitors may purchase lists with the contact information on pre-
registered attendees.  The lists do not include email addresses or fax numbers. 
     As the ―early‖ registration cutoff is May 26, all lists provided prior to that time will be partial, and updates will not be 
provided.  The complete list of pre-registrants will be available approximately one week after the cutoff.  Please note that 
post-meeting mailing lists are available approximately two weeks after the end of the meeting. 
     Membership lists are also available.  For price and quantity information, please consult the Mail List Order Form. 
Contact Jackie Beaulieu at HCEA Headquarters, 404-252-3663. 
 

SPONSORSHIP OPPORTUNITIES  
     The HCEA Annual Meeting provides organizations with numerous sponsorship opportunities.  Please contact Jackie 
Beaulieu at (404) 252-3663 for a list of these opportunities.  All sponsors are recognized at the meeting, in HCEA 
promotional materials, signage, website, official publications, media presentation and the Annual Meeting Program. 
 

USE OF HCEA, HCEA 80th ANNIVERSARY & ANNUAL MEETING LOGOS 
 
LOGOS 
     As a general guideline, the HCEA or Annual Meeting logo may be used, with permission, in member promotions, on 
letterhead, etc., as long as it is not presented in such a way that suggests endorsement of the product, service or 
organization by HCEA.  The logo may not be more prominent than the product, service or organization so as to 
improperly suggest that the promotion, letterhead, etc., is an official communication from HCEA.  All proposed materials 
with logo use must be submitted for approval. Please contact HCEA Headquarters at (404) 252-3663 for details. 
 
 
80th ANNIVERSARY LOGO 
     The HCEA 80th Anniversary Logo is the property of HCEA and may only be used with permission. The 80th 
Anniversary Logo should be printed either in black or in PMS 301 blue. Electronic copies of the logo are available from 
HCEA Headquarters or the HCEA web site.  
 
 
HCEA LOGO 
     The HCEA logo is the property of HCEA and may only be used with permission.  All paid HCEA member 
organizations are permitted to use the HCEA logo subject to the following provisions.  The logo should be printed either 
in black or in blue (Blue Reflex or PMS 300). The logo should always appear with the word MEMBER appearing 
immediately below the word ASSOCIATION or under the overall logo.  Copies of the logo are available from HCEA 
Headquarters or at the HCEA Web site at www.hcea.org. 
 
ANNUAL MEETING LOGO 
     The HCEA Annual Meeting Logo is the property of HCEA and may only be used with permission.  The logo should be 
printed either in gray-scale or in 4-color.  Electronic copies of the logo are available from HCEA Headquarters or the 
HCEA Web site at www.hcea.org. 
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DISPLAY SIZES AND LIMITATIONS 
IN-LINE BOOTH 
     An In-Line Booth is one (10' x 10') or two booths (10' x 20') in a straight line.     
     Exhibit fixtures, components and identification signs will be permitted to a maximum height of 8 feet in the back 5 feet 
of the booth.  Individual permission may be given to allow for the internationally accepted maximum height of 2.5 meters 
(8’ 3‖) in the back 5 feet of the booth. Please contact Abby Freeman at HCEA Headquarters at 404-252-3663 to discuss 
permission. 
     Structures (other than literature tables/counters) designed for holding computers, monitors, TV or video screens or 
similar display elements, signs, etc., must not be placed in the front 5 feet of the exhibit booth for In-Line booths. 
Materials, equipment and floral presentations in the front 5 feet of the display that exceed 48" from the ground must not 
create an obstruction that prevents clear view of neighboring exhibits.   
     The HCEA rule of thumb in evaluating obstructions is the ability to stand at one end of an aisle and have a clear view 
of the space above 48" in the front 5 feet of all booths in that aisle.   
 
PERIMETER WALL BOOTHS 
     A Perimeter Booth is one (10' x 10') or two booths (10' x 20') along the perimeter of the exhibit hall. Exhibit fixtures, 
components and identification signs will be permitted to a maximum height of 12 feet in the back 5 feet of the booth for 
all perimeter booths. 
     No part of the solid exhibit construction over the height of 48" is allowed in the front 5 feet of the exhibit for Perimeter 
booths.   
 
ISLAND BOOTHS 
     An island booth is four booths (20’ x 20’) in the interior of the exhibit hall. A very limited number of these island booths 
will be available in the exhibit hall. Exhibit fixtures, components and identification signs will be permitted to a maximum 
height of 16 feet. 
     All island booths must have 50% see-through from all four corners of the booth. Diagrams for all island 
booths must be submitted for approval to HCEA by May 18. 
 
FLOOR COVERING AND RAISED FLOORS 
      Exhibit booths are not carpeted.  HCEA requires that an exhibitor have some type of floor covering. 
      While HCEA discourages the use of raised floors, if they are used, they must not create a trip hazard and must be 
clearly marked. The 8-foot booth height for in-line booths; 12-foot booth height for perimeter booths; and 16-foot booth 
height for island booths will be calculated from Exhibit Hall floor.   
 
ROOFS AND CANOPIES 
     HCEA does not allow roofs or canopies in the front 5 feet of the exhibit space for in-line and perimeter booths. The 
top of any roof or canopy in the back 5 feet of the booth may not be higher than 8 feet for in-line booths and 12 feet for 
perimeter booths. For island booths, the top of any roof or canopy may not be higher than 16 feet. 
 
HANGING SIGNS AND STRUCTURES 
     HCEA does not permit booth signs, structures, walls, lights or any other items to be hung or otherwise supported from 
any location that is higher than 8 feet from the convention floor for in-line booths and 12 feet for perimeter booths 
Hanging signs will be allowed for island booths. 
     Violators will be subject to penalties including the potential removal of the booth from the exhibition.  Please 
inform designers of these important restrictions. 
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SPACE USE 
     Only one company may be represented per space assigned. Subletting of exhibit space is not permitted. 
 

CO-MARKETING EXHIBITORS 
     Two adjacent exhibiting companies may not create a 
combined booth which has a continuous look or otherwise create 
the impression of a single booth that is larger than a 10 x 20 size. 
 

LITERATURE AND CONTAINER STORAGE  
     Reasonable amounts of literature, giveaways, etc., (one day’s 
supply) may be stored within an exhibit. Nothing may be stored 
behind booths. All packing containers, wrapping materials, 
carrying cases, etc., must be stored off the exhibit floor.  Storage 
of empty containers should be arranged through the Service 
Contractor. 
 

FREIGHT DELIVERIES  
     All direct freight shipments must be addressed to the Official Contractor.  Under no circumstances are any deliveries 
accepted by the MCC prior to the convention.  Information regarding direct shipment will be included in the Exhibitor 
Service Kit. 
 

LOADING AND UNLOADING  
     Loading and unloading is permitted only through the loading dock.  Exhibitors may load and unload non-commercial 
automobiles, station wagons, mini-vans, SUVs and non-commercially registered 4-wheel pick-up trucks and vans. The 
MCC does not provide carts, dollies, pallet jacks, labor, etc., for exhibitors’ use.  Exhibitors are permitted to use carts, 
dollies, luggage carriers, 4-wheel flat-bed carts and 2-wheel hand trucks via the loading docks only. Public elevators are 
not to be used to transport freight or equipment.  No empty crates, packing materials and boxes may be stored by 
exhibitors at the MCC.  
 

LOADING DOCK REGULATIONS 
a. No vehicles will be allowed in the dock areas, Exhibit Halls, etc., without proper identification. 
b. No-parking, tow-away zones and other restricted areas will be strictly enforced, and vehicles will be towed at the 

owners’ expense. 
  

FIRE AND SAFETY REGULATIONS 
     All aisles must be kept clear, clean and free of obstructions.   
     Exhibitors must ensure proper, safe construction and materials. Materials used in the construction of displays (e.g., 
draping, table coverings, banners, scenery, evergreen trees, shrubs) must be treated with an effective fire retardant. 
Only non-combustible materials or fire-retardant wood may be used. Flammable liquids are not allowed within the MCC. 
All exhibits and/or displays are subject to inspection by Fire Marshal. 
     Show management, exhibitors, service contractors and all other involved parties must comply with all Federal, State 
and Municipal fire codes that apply to places of public assembly.   
      Exhibitors can run cords over carpet as long as they are concealed and will not present a trip hazard in any portion of 
the exhibit space.  Special attention should be placed on possible cut throughs on end booths.  Changes in carpet or 
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flooring heights should also be marked in such a way as to bring attention to any potential trip hazard if it cannot be 
eliminated.  
 

SECURITY  
     HCEA and the MCC cannot guarantee against loss or damage of any kind but will endeavor to protect the property of 
exhibitors by locking the doors after exhibition hours and providing appropriate security.  The MCC maintains 24-hour 
security for the building perimeter only.  HCEA will provide Exhibit Hall security.   
 

MCC SPECIAL RESTRICTIONS  
a. The following are not permitted:  open flame lighting devices, explosives, pressure-sensitive decals and stickers, 

glitter, confetti and exterior banners. 
b. Helium-filled balloons are allowed in the MCC only as part of a display and must be securely fastened to the 

booth. Balloons may not be given out within the MCC. 
c. Animals/pets other than service animals are not permitted in the building without proper insurance and prior 

approval from HCEA.   
d. Holes may not be drilled, punched or cored into any part of the MCC or its exterior premises. 
e. Use, display and storage of hazardous materials and compressed flammable and non-flammable gases are 

prohibited within the facility. 
f. Exit doors must remain unlocked and unobstructed at all times. 
g. Any and all unsafe conditions or activities must be terminated immediately upon request.  MCC will remove 

disruptive parties, as is reasonably necessary. 
h. All signs, banners, lights, sound equipment and/or decorations require prior approval by HCEA.  
i. Nothing may be glued, taped, tacked, nailed or in any way affixed to any interior or exterior surface of the MCC. 

Nothing may be attached to exhibit floor columns, even within booths. 
j. Passenger elevators and all escalators are to be used by the general public and should not be used for any 

freight or equipment movement.   
k. Move-in or move-out through the Lobby glass doors is prohibited. Exhibitors carrying in their equipment and 

displays must use a freight gate. 
l. The MCC has a very strict ―no tipping‖ rule. No exhibitor or representative of an exhibitor may give any 

gratuities, tips or gifts of any kind to any employee of the MCC or its concessionaires. 
 

CONVENTION CENTER 
Ernest Morial New Orleans Convention Center (MCC)  
Contact: Mae Johnson 
900 Convention Center Boulevard, New Orleans, LA 70130 
Phone: (504) 582-3000 
Email: mjohnson@mccno.com 
Web site: www.mccno.com 
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OFFICIAL SERVICE CONTRACTOR 
Freeman Companies 
Contact:  Mary Frances Hinson 
841 Joseph E. Lowery Blvd., NW 
Atlanta, GA 30318 
Phone: (404) 253-6439 
Fax: (404) 253-6401 
Email:  maryfrances.hinson@freemanco.com 
Web site:  www.freemanco.com 
 

EXHIBITOR SERVICE KITS 
     It is anticipated that Exhibitor Service Kits will be sent by the Official Service Contractor in April.  Exhibitors must have 
paid all financial obligations related to exhibiting in order to be sent an Exhibitor Service Kit.  (Advance orders must be 
received by May 20 to receive discounts.) 
 

INDEPENDENT CONTRACTORS 
     Exhibitors who plan to use the services of anyone other than the Official Service Contractor must notify the HCEA 
Meetings Manager in writing on or before May 18.  Independent contractors must: 1) perform services in accordance 
with exhibition rules and regulations; 2) not solicit business on the exhibit floor; 3) provide HCEA with an original 
Certificate of Insurance (See Liability/Insurance); 4) have a clearly identified work desk during installation; and 5) Sign in 
with HCEA exhibit manager or his designee. Please see Exhibitor Independent Contractor form. 

 

MATERIAL HANDLING  
     An Exhibitor or a full-time company representative(s) may erect or teardown booths and may use non-powered hand 
tools.  Exhibitors or company representatives of exhibitor’s company may hang signs or graphics.  
     Official Show Contractor will control access to the loading docks in order to provide for a safe, orderly move-in/out. 
     The round-trip rate for advance crated shipments received at the warehouse (stored free for 30 days), delivered to 
the exhibitor’s booth and picked up and reloaded on trucks is $59.55/cwt per shipment (minimum 200 lbs.).  
     The round-trip rate for shipments or equipment received at the exhibit site is $54.60/cwt. per shipment (minimum 200 
lbs.).  The Exhibitor Service Kit will include information on shipping instructions.   
 

LABOR RATES 
     Straight Time labor rate for installation and dismantling is $72.00 per hour (Monday – Friday, 8:00 AM – 5:00 PM). 
     Overtime rate is $108.00 per hour (5:00 PM – 8:00 AM, Monday – Friday and all day Saturday, Sunday).  
     There is a minimum charge of 1 hour per worker.  

 

EXCLUSIVE SERVICES & UTILITIES 
     MCC will provide electrical, lighting, compressed air, natural gas and plumbing services.   
     MCC will also provide telecommunications and Internet services.   
     Order forms for cleaning, electrical, plumbing, telecommunications and Internet services will be included in the 
Exhibitor Service Kit.   
     Booth cleaning services are available from Official Show Contractor.  Order forms will be included in the Exhibitor 
Service Kit.   
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FLOOR COVERINGS 
     MCC Hall J has an uncarpeted concrete floor.  HCEA provides aisle carpeting.  HCEA requires that an exhibitor have 
some type of floor covering.  Exhibitors may order carpeting from the official service contractor.  Exhibitors who desire to 
provide their own floor covering other than carpeting must contact the official service contractor for specific regulations.  
A carpet order form will be contained in the Exhibitor Service Kit.  
      

FURNITURE 
     Furniture order forms will be contained in the Exhibitor Service Kit. 
 

LIABILITY/INSURANCE 
     Each party involved in the exhibition—Exhibit Hall owner, leasing association (sponsor) and exhibitor—agrees to be 
responsible for any claims arising out of their own negligence or that of their employees or agents.  MCC will not be held 
liable for any loss or damages. 
     Each party agrees to be responsible for their own property through insurance or self-insurance and shall hold 
harmless each of the other parties for any and all damage caused by theft and those perils normally covered by a fire 
and extended coverage policy. 
     Exhibitors must provide the HCEA Meetings Manager with an original Certificate of Insurance by May 12.  The 
insurance certificate must prove that the exhibitor and/or its contractors have comprehensive general liability coverage 
against claims for bodily injury or death and property damage of not less than $1,000,000 for each occurrence and must 
name HCEA as an additional insured.  Said policy must be in force from June 25 through June 29, 2010. 
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EXHIBITOR CONDUCT 
     Exhibitors must confine their marketing activities to the space for which they have contracted.   
Marketing (by exhibitors or attendees) is not allowed in the HCEA Booth, refreshment areas, cyber café, lounges 
or aisles. Exhibitors are encouraged not to òescortó their current clients while they visit other exhibitors. 
     Exhibitors will not be permitted to use strolling equipment outside their booth.  This includes puppets, robots and 
similar live or automated promotional vehicles.  Puppets, robots or other similar attention-getting marketing tools that are 
used within a booth will be treated like permanent booth structures, kiosks or signs and must not create an obstruction 
with neighboring booths in keeping with the rules found in the Rules and Regulations section of the prospectus. 
     The contents or operation of an exhibit should not create an interference with adjacent exhibitors.  This includes, but 
is not limited to, overstaffing, obstructions, noise, odors, lighting, material storage, access, etc. 
     All booth staff are to conduct themselves in a professional manner throughout the Annual Meeting.   
     Any booth staff conducting themselves in a manner not deemed to be professional by HCEA staff may be asked to 
leave the Exhibit Hall. 

 

SELLING IN THE AISLES  
     Any selling activity in the exhibit aisles is strictly prohibited and will be enforced. If such activity is observed, it 
should be reported to the HCEA Meetings Manager or any member of the Exhibitors Advisory Council or HCEA staff. 
1. All attendees will be reminded of this policy in their registration packet. 
2. Enforcement will include: 

a. First Violation—Warning 
b. Second Violation—Revocation of access privileges at current meeting. 

 

OBJECTIONABLE EXHIBITS 
     Exhibits that, in the opinion of HCEA, are objectionable in design, content or operation or in violation of these Rules 
and Regulations, will not be allowed. 

 

GIVEAWAYS  
     HCEA encourages exhibitors to incorporate the meeting’s giving back theme into their giveaways by the possibility of 
implementing a give-back program to a local or national charity rather than a giveaway item. 
     Exhibitors may distribute samples, souvenirs or other giveaways only within their booths and with advance written 
approval by HCEA.  Such requests must be submitted using the Giveaway Approval Form to Abby Freeman, HCEA 
Meetings Manager, by May 18.  Requests received after May 18 may not be approved. 
a. Giveaways may not exceed $25 in retail value. 
b. You must order enough of your giveaway item to provide one OF THE SAME ITEM for every attendee who visits 

your booth, excluding other Supporting Members. (approximately 200-300 of the item) 
c. Distribution of food items is limited to individually wrapped items.  Exhibitors may not distribute food and/or 

beverages of any kind, including bottled water, without written approval by HCEA.  Requests must be made by May 
18. 

d. Food and/or beverages purchased outside of the MCC may not be brought into the MCC. 
 

ROOM DROPS 
     All room drops must be approved using the Exhibitor Giveaway and Room Drop Approval Form prior to May 18. Once 
a room drop is approved, you will coordinate the drop directly through the hotel. HCEA is not able to provide lists of who 
has reserved a room at the headquarter hotel. 
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DRAWINGS, LOTTERIES & RAFFLES  
     Exhibitors are strictly prohibited from conducting drawings, lotteries, raffles or other contests.   
     Please note that this prohibition includes raffles conducted on-site for prizes to be given away later, raffles conducted 
on computers in the booth, games or contests in which only certain attendees can win and any other promotion that 
constitutes a raffle or drawing.   
     Exhibitors found violating this rule will be required to 
discontinue the raffle immediately or face enforcement action as 
described in "Enforcement of Rules and Regulations." 

 

SCHEDULING OF ACTIVITIES 
     The scheduling of all activities, side trips, cocktail parties, 
hospitality suites, etc., that are not sponsored by HCEA are to be 
approved by HCEA in advance.  No activities will be approved if 
scheduled during the Annual Meeting sessions, official social 
activities or exhibit hours. 
     Organizations may schedule activities on Saturday, June 26, 
before 5:30 PM or after 10:30 PM; and Sunday, June 27, after 
6:30 PM.  HCEA Staff must approve all requests by May 18.   
     Violators are subject to loss of exhibit privileges for the 
following year.   

 

EXHIBITOR RESPONSIBILITY 
     It is the responsibility of the official exhibitor representative to see that all booth staff are aware of and adhere to the 
above rules and conduct themselves in a professional manner. 
 

ENFORCEMENT OF RULES AND REGULATIONS 
     The Rules and Regulations of the HCEA Exhibition are intended to bring order and fairness to the medium.  Without 
enforceability, however, they are of little value.  HCEA reserves the right to restrict or terminate an exhibit without notice 
if an exhibitor violates any of the Rules/Regulations herein.  In the event of such restriction/eviction, HCEA is not liable 
for any refunds, rentals or other exhibit expense. 
     In addition to being subject to restriction or termination of an exhibit, exhibitors who violate regulations will be subject 
to the following sanctions: 

1st violation—Loss of current year priority points. 
2nd violation—Loss of one-half accrued points. 
3rd violation—Loss of remainder of points. 
4th violation—One-year suspension of exhibit privilege. 

 
Note:  Exhibitors who dismantle before 5:00 PM, Monday, June 28, will be subject to a one-year suspension of 
exhibit privilege.  
 

SIGNS/ ANNOUNCEMENTS/ FLYERS 
     No signs, posters or brochures will be allowed anywhere except within each exhibitor's booth.  No signage is to be 
affixed to ceilings, doors, glass, painted surfaces, decorative walls or columns.  Written copy for all announcements, 
invitations or flyers is to be approved, in writing, by HCEA and should be submitted using the Exhibitor Mailing Approval 
Form by May 18. 

NO SELLING IN THE AISLES 

 

HCEA strictly prohibits ANY selling activity in 

the aisles of the Exhibit Hall.  This includes 

selling in the aisles by exhibitors and non-

exhibitors, members and nonmembers.  The 

best selling opportunity is in an exhibit booth. 

Selling in the aisles will be monitored and 

restrictions enforced. 



EEExxxhhhiiibbbiiitttooorrr   AAAccctttiiivvviiitttiiieeesss,,,   CCCooonnnddduuucccttt   &&&   GGGiiivvveeeaaawwwaaayyysss   
 

 

22 

 

SOUND EQUIPMENT 
     Exhibitors are prohibited from using amplified sound equipment of any nature without permission from HCEA.  If 
permission is granted, the use of such equipment must not interfere with adjacent exhibitors or other activities in the 
Exhibition Hall. 
 

MUSIC 
     Healthcare Convention & Exhibitors Association has paid appropriate music licensing fees.  This agreement covers 
exhibitors’ rights to play or use music in the exhibition, with permission from HCEA. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

PHOTOGRAPHY/VIDEOTAPING/SKETCHING 
     An exhibit booth, its products, staff or visitors may not be photographed, videotaped or sketched except with the 
permission of the authorized occupants of that booth.  This prohibition extends to attendees and members of the press, 
and will be enforced regardless of whether exhibits are open or closed.  Unauthorized activities will subject the violator to 
immediate removal from the exhibition. 
 

SMOKING 
     The HCEA meeting is a non-smoking meeting, and the MCC is a non-smoking facility.   
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The 2009 HCEA Annual Meeting in Tampa sold out with 120 exhibiting companies occupying 160 10' x 10' spaces. Exhibitors included 
companies involved in marketing/promotional services; promotional items and premiums; exhibit design, building, distribution, installation and 
dismantling; special events; convention and visitors bureaus; corporate hotels; destination management companies; technical and audio-visual 
firms; and other organizations serving the healthcare convention and exhibition industry. 
 
While the majority of exhibitors attend seeking new leads, many discover that the HCEA exhibition is important for enhancing corporate visibility 
and image, maintaining a competitive presence, meeting with current customers and introducing new products and services.  Below is a list of 
the exhibitors who participated in the 2009 HCEA Annual Meeting in Tampa. 
 

  

3D Exhibits 

a2z, Inc. 

Access TCA 

Alliance Tech 

AmazingMail 

American Convention Exhibitor 
Services 

APCO Audio Visual, Inc. 

Apple Rock 

Ardent Impressions 

Ark Media 

Art Guild/Avalon 

Ascend Media 

Atlantic City Convention & Visitors 
Bureau 

AV Dimensions 

Available Light 

Axxis Inc. 

Bagmasters 

Beau Rivage Resort & Casino 

Bestsole Inc. 

Blue Telescope 

Boston Convention Marketing 
Center 

BrightPipe 

Cal Ostlund, Inc. 

Catalyst Exhibits, Inc. 

CCG MetaMedia 

Convention Models & Talent, Inc. 

Convention Plant Designs, Inc. 

Creatacor, Inc. 

Crepes a Latte Catering 

Custom Promotions 

Czarnowski  

Delphi Productions 

Derse 

 

 

 

 

 

 

 

Digital Acumen, Inc. 

Dimensional Communication 

Display Works 

Downing Displays 

Dunn & Co. 

Elements 

ELITeXPO Cargo Systems, Inc. 

ExhibitForce.com 

Exhibitgroup/Giltspur 

Exhibit Lighting Group 

Exhibit Services 

Exhibit Source, Inc. 

Exhibit Structures, Inc. 

Exhibit Surveys, Inc. 

EXHIBITOR Media Group 

Exhibitus 

ExpoBadge, Inc. 

ExpoDisplays 

ExpoTechnik America 

Fish Software 

Freeman 

Gallo 

Greater Birmingham Convention & 
Visitors Bureau 

Greater Fort Lauderdale Convention 
& Visitors Bureau 

GWF Associates 

Hargrove 

H.B. Stubbs Company 

Hello Florida! 

Hershey Entertainment & Resorts 

Impact Unlimited, Inc. 

Inhance Digital Corporation 

Inter-Global Exhibitions 

Jack Morton Worldwide 

Kubik Inc. 

 

 

 

 

 

 

 

Lagniappe Photography Studio 

Las Vegas Convention and Visitors 
Authority 

Live Marketing 

Lynch Exhibits 

Marketech, Inc. 

MC2 

McCallan Health 

Med-Ex Media 

Media Mogul 

Mississippi Gulf Coast Convention & 
Visitors Bureau 

Mobile Bay Convention & Visitors 
Bureau 

Myrtle Beach Convention and 
Visitors Bureau 

NewLeads 

New Orleans Convention and 
Visitors Bureau 

Nichols Display Group 

NuVista 

Ocean Center@Ocean Walk Village 

Orlando/Orange County Convention   
and Visitors Bureau 

Penguin America 

Philadelphia Convention & Visitors 
Bureau 

PHOTOSOUND 

PICO 

Poretta & Orr 

Pri-Med 

Renaissance Orlando Hotel at Sea 
World 

RES Exhibit Services 

Rochester, MN Convention & 
Visitors Bureau 

Salt Lake Convention & Visitors 
Bureau 

 

 

 

 

 

 

Savoya 

Sho-Aids, Inc. 

Showcraft 

Shreveport-Bossier Convention & 
Tourist Bureau 

Simms & McIvor Marketing 
Communications 

Skyscape 

Source One Events 

Sparks  

Spoon Exhibit Services, Inc. 

Synqware 

The Rogers Group 

The Taylor Group 

The Trade Group 

Trade Show Exhibitors Association 

TRAQ-IT Software 

Tristar Publishing 

Unigroup Inc. 

UniversalProcon Inc. 

USA Hosts 

Viper Tradeshow Services 

Willwork Exhibit & Event Services 

Wyndham Rio Mar Beach Resort & 
Spa – Puerto Rico 

Xpressions Inc. 



 


